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About PASDEC

PASDEC

The Visual Identity Manual is intended to provideyvelear guidelines for what might
defined as critical aspect oPASDE® s vi sual or b r atoatticukatg an
Identity System, which when adhered to strictly and within the prescribed guidelin
provide impactful brandingf PASDEC Visual order in the context of image projection
eliminate confusion and goes a long way in enhancing brand consistaitayning and in
inspiring public confidence.

It is therefore critical that those responsible for its implementataridshbide by its rules ar
set principles.

Pasdec Hol dings Berhad (APASDECO) i's a
Main Board of the Bursa Malaysia Securities Berhad (Stock Code: 6912) under the
counter since 2Dctober 1997.

PASDEC is responsible for coordinating
opportunities for growth and prosperity. Its present authorised and paid up capital is
million and RM205.9 million respectively.

Asaninvestant hol ding company, PASDECO6s pr i
project management, manufacturing of bricks, trading of building materials, resort on
and management.

PASDECOGSs constantly expandi ng oughvreiseroome
subsidiary companies and joint ventures.
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Purpose of The
Manud

PASDEC

The purposegof this manual are to:
[ ]

Toensureuni f or mi ty across GhapsidleASBBCA) n
Provide the visual tools for thempanyto differentiate itsélfrom its competitors in
the marketplace.

Enable the company to present itself clearly and comprehensitdyatalience

Allow the company to symbolize its charaeted attitudes, so that allaff can
communicate consistently to all those who dealtine company

Provide a mechanism for individual units to obtain increased benefits from their
marketingexpenditure bgapitalizing on the fregacy/consistencgspects of visual
identity;

Provide a creation agical and comprehensible schdomaising thec 0 mp aandy ¢
logo.
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Defining fiBrando,
and fALogoo,

PASDEC

A brand is aname logqg sloganand/or design scheme associated wigiraaluctor service
Brand recognition and other reactions are created by the use of the product or ser
through the influence oédvertisingdesignand media commentary. A brand isyanbolic
embodiment of all the information connected to the product and serves to create ass:
and expectations around it. Admd often includes lgq fonts,colaur schemesymbolsand
sound, which may be developed to represent imgdiciesideasand even personality.

A brand is mor e t han tha distinggsishes bne pradechftorn &notk
A brand is more like a person whas personality. It pregts qualities, characteristarsd
associations that differentiate it fratiers.

A brand is fAa trustmar k, a wyanizatioa to tlo sonathif
for the target audienct is an expectation of promise after experience.

A logo (from the Greeka 8 oW gEglogotipos) is a gphical elementsymbolor icon that,
together with itdogotype(which is set in a uniquypefaceor arranged in a particular wa
form atrademarkor brand A typical logo is designéal cause immediate recognition by
viewer. The logo is one aspect oflitend of a company or economic entity, and the she
colaurs, fonts and images are usually different from othexssimilar market. Logos may a
be used to identify organizations or other entities inec@momic contexts.
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| mportant
Information

Contact

PASDEC

All company communications and evemisst reflect the compai@ybrand charactsrand
attitudes both visually anderbally.

All designs developed by outside vendors shoukfdreed tahe Corporate Communicatior
Unit to ensure consistency with the staddawithin this manual.

By incorporating aspects of the Grreinfqcé
and expand th®e ASDECbrand presence.

Due to changing needs and/or circumstances, the examples shown in thisameabyalo
means exhaustive. In view of this, kindly refer to us for any assistance/clarification so
consistency can be m@imed.

This manual is distributed to alivisiors and subsidiaries of PASDEC Group. It can
downloaded as a PDF file format for viewing on windows pc platforms. In additic
complete file, or individual pages can be printedAdnpaper Files can be foundt
www.pasdec.com.my/identity

For questions regarding the use ofR&DECIdentity, pleaseontact:

Corporate Communication Unit
09 5133888Ext 352
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Logo Rationale

The Design

The Image

PASDEC

PASDECOS | ogo has utlizesinceild8dueng ihe cogarataon
exercise of Pasdec Corporation Sdn.
Perbadanan Kemajuan Neger.i Pahang(APEk

=

HOLDINGS BERHAD

(367122-D)

The Pasdec Holdings lompaorporates four graphic features as follows:
)] The word APASDECO
i) The wheel symbol inside the | ette
iii) The words AHOLDI NGS BERHADO wh i
iv) The line beneath the letters PASD in PASDEC

The wordi ng #PASDE (®ahang State Deeeclommerd Corporationt
ThePasdec Hoolgdoi nignscbBlsudes t he symbol ar
BERHADO | ocked .tThey ard¢ draphic elansent andepavaile from th
symbol. The word may not be recreated with any fosizerk or rearranged for a
reason.

The four elements combined reinforce the brand character. Themagb appea
prominentlyi generally on the front cover of all materials published by the comp
print or electronic format.

The overal design and colos are to portraghe image of PASDEC asPahandState
Governmentlinked companyGLC)

The design of a wheel inside the word C is symbolic af thenpany 6 s e n «

in building life in line with its strategic vision to be agpessive and excelle
organization.
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Logo Rationale

PASDEC

The Concept

The Gray Colar resembl
col or o, meanimy ithe gbectiv
of maximizing profit.

The Red colourresembles courage and
dynamics of the company

Rockwell Extra B Bold (with Modified A) ~Arial Rounded MT Bold

PASDEC

OL DINGS BEFIHA

Arial Narrow The Blue colaur resembles strength ai
dynami s m. |t al so
confidence towards business excellence

There are three (3) letteringpes used in logo namaly follows:
1. Rockwell Extra Bofresented upright for the letters PASDEC
2. Arial Rounded MTBodr esent ed upright for the

3. Arial Narrowi presented at an angle(slanted) for the letters HOLDIBEFSHAD
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o+ - The colour specifications for the Pantone Matching System (spot colour), CMYK (
Colour SJGCIfICGIIOHS colwr)and RGB (foros cr een use) of Pasdec Hol di

PASDEC

HOLDINGS BERHAD

(367122 -

1.3

Pantone Matching System (spot coteur)

| COLAJR | PANTONE FORMULA GUIDE |

Cool Gray 5U | PANTONE Black 2.80

GRAY PANTONE Blue 072 1.20
‘ PANTONE Trans.Wt. 96.00

Red1797 U 16 pts PANTONE Red 032  9.85

RED ‘ Y2 PANTONE Black 15
Cool Gray 2U | PANTONE Black .70

LIGHT PANTONEIBe 072 .30
GRAY PANTONE Trans. Wt. 99.00
Blue2935 U 10pts PANTONE Pro. Blue  62.5

BLUE ‘ 6 pts PANTONE Ref. Blue  37.5
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Colour Specifications

1.4
CMYK (process calo) and RGB (foros cr een use) of Pasde
" HOLDINGS BERHAD ’
(367122-D)

#8ABCSE ' #ED1C24

0% c 0%
0% M 100%
0% % 100%

45% K 0%

138
142 G : 28
B ; 36
#ATA9AC . #434C97

C 0% C 87%

M 0% M 82%

Y 0% Y 0%

K 40% K 40%

R 167 R 67

G 169 G 76

B 172 B 151

PASDEC
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s 1 : The colour specifications feachof the subsidiariesare as shown below. The col
COloura)eCIflcatlonS specifications for the word APASDECO

1.5

Pasdec Corporation Sdn Bhd PASDE@

ISO Symbol
CORPORATION 2 Gray
#ATA9AC
COLOUR PANTONEFORMULAGUIDE
Cool Gray PANTONE Black 2.10 C 0%
Light Gray 4u PANTONE Blue 072 .90 M 0%
Y 0%
K 30%
R : 167
G : 169
B : 172
LANDS [ H#ED1C24
C 0%
COLOUR PANTONEFORMULA GUIDE M 100%
PANTONE Warm Red U Y 10(?/’
Red ‘ K 0%
R 237
G 28
B 36
PutraSdn Bhd PUTRA SON. 1 | #394FA2
C 89%
M 80%
COLOUR PANTONE FORMULA GUIDE v 0%
294U | 8 pts PANTONE Ref. Blue  47.1 K 0%
Dark Blue ‘ 8 pts PANTONE Pro. Blue  47.1
1 pt PANTONE Black 5.8 R 57
G 79
B 162
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Colour Soecifications

Pasdec Mega Sdn Bhd

PASDEC -

# 007DC5
MEGA SDNM(?,HR
c 100%
M 40%
COLOUR PANTONE FORMULA GUIDE Y 0%
3005 U | 14% pts PANTONE Pro Blue| 90.6 K 0%
Light Blue . 1% pts PANTONE Ref. Blue 9.4
R 0
G 125
B 197
Pasdec Bina Sdn Bhd PASDE@
BINA SDN BHD - # F15A22
c 0%
COLOUR PANTONE FORMULA GUIDE M 80%
166 U | 8pts PANTONE Yellow | 49.2 Y 100%
Orange ’ 8 pts PANTONE Warm Re  49.2 K 0%
Y, pt PANTONE Black 1.6
R 241
G 90
B 34
Pasdec Trading Sdn Bhd
PASDEC =
1 TRARIG = c 72%
M 100%
COLOUR PANTONE FORMULA GUIDE Y 0%
2745U | 12 pts PANTONE Violet | 72.7 K 0%
Dark Purple ‘ 4 pts PANTONE Pro Blue  24.3
Y pt PANTONE Black 3.0 R 81
G 0
B 125

PASDEC
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Black & WhiteVerson

PASDEC

Besides colour specificationsnihened in 13 to 1.5above,dgos can also be presen
in black, white or any other colauFor singlec ol our publ i cati or
black , AHOLDINGS BERHADO are 75% bl
black. The logo can also be sham a black background in same calour

PASDEC

Y HOLDINGS BERHAD -

For sngle -colour publication with no screening, the entire logo is 100% black an
also be shown in reverse.

PASDEC }vit10) 3

Y OLDINGS BERHAD

The logo can also be shown in reverse on any colour backgfamadavhicheve
background colour, the logo should be in white only.

PASDEC

Y HOLDINGS BERHAD
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The bgo can alsbe shown in Silver and Gold Version

Slver & Gold Verdon

PASDEC PASDEC

HOLDINGS BERHAD HOLDINGS BERHAD

Silver Gold
. #BABFIE . #DCAOL2
C . 50% C 0%
M : 140% M 31%
Y 30% Y : 100%
K 0% K 14%

: There will be instances when adhering to colour specifications for the logos ma
Other Verson possible. For examples embroédelogq logo for petty souvenirs etc. For these ¢

kindly seek assistarmeclaification before implementing them.
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acem Placement of logo on letterheads is on the tofhd@iti corner as shown beldWargirs
PI ent Of |Og) on follow standard letterhead guidelinestterhead szis standaréd4 size
letterheads

2cm 8cm 2cm

1cm
3.6cm

Awholly awned subsidiary of Pasdec Holdinas Berhad
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Placement of logo on business cards tep left hand corner as shown below:

Placement of logo on
busnesscards

Standard legth business card front

m 0.5cm 3.3cm

0.5cm

Logoshould Name

follow the logo {3 Rank/Title -
of the company/ HaLowos semyp Qualification:

subsidiary where

the cardholder is
tached & GOH SONG HAN
attached to. GROUP FINANCIAL CONTROLLER
Tel
Tel (609) 513 3888 (General) Ha
5.3cm : (609) 513 2288 (Direct) MOF"I_e :

Mobile : (6012) 937 2288 Fax: :
Fax : (609)513 5011 Email :

e-mail : hsgoh@tm.net.my

The address 14th Floor, Kompleks Teruntum, Jalan Mahkota, 25000 Kuantan, Pahang D.M. Malaysia.

shouldfollow the | _— www..pasdec.com.my ]

address ofthe \ Address
company/ 8.8cm Web

subsidiary where
the cardholder is

attached to Font usage as belew:
Name . Arial; Size: 10pt
Rank . Arial; Size 6pt
Qualification . Arialjz& 5pt
Tel., Mobile, Fax andreail  : Arial; Size : 5.5 pt
Address : Switzerland Condensed; Size : 6pt
Website . Arial Narrow; Size : 6pt
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Placement Of |Og) on Placenentof logo on envelopis on top left hand cornarsing margin guidelines showr

below
envelopes
2cm
lcm

O

CORPORATION 53 s

1.2cm

gl
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P| acement Of |Og) on Placement of logo on memorandum is on top left hand corner as shown below:

Memorandum
2cm
2.4 -
lem
! LS SR l 3.6cm
MEMORANDUM
Date:
From:
To:
Subject

Awholly owned subsidiary of Pasdec Holdings Berhad
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P| acement Of |Og) on Placement of logo on memorandum is on top left hand corner as shown below:

Facimile Trananisson

lcm (e} 3.6cm

FASCIMILE TRANSMISSION

Date

From

To
Company :
Fax No
Subject

No of pages:

A wholly owned subsidiary of Pasdec Holdinas Berhad
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Sar]dardIZSIIOn Of For marketing communicatioo f al | product s aanlyBrandis

N applicable that fhe wordi PASDECO -as bel ow:
PASDEC® brand on dl
product advertissments
and printed materias

Colour specifications for branding purposes are the same as for logos statedoto
m 12 as well as the lettegrtype.

PASDEC

C 0% C 0%
M 0% M 100%
Y 0% Y 100%
K 45% K 0%
R 138 R 237
G 140 G 28

B 142 B 36

For Single colour publicatipthe wording is 55% black as on pafefithis Manual . Fot
singlecolour publication with no screening, the entire logo is 100% black. It can als:

shown in reverse. The logo can also be shown on any colour background, with whi
APASDECO.

The logocan be shown in Silver and Gold version with colour specification shown
page 2 of this Manual.

PASDEC
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acem The proposed placement of PASDEC logo should be retained within the indicatr
PI ent Of |Og) on parameter with a 5%ap between the logo and the edge of the design layout.

print advertissment

VERTICAL LAYOUT
Preferred position for the logo with a gap
5% gap between the
logo and the edge of the design layout at
bottom left.
HORIZOMTAL LAYOUT

Preferred position for the logo with a 5%
gap betweethelogo and the edge of the
desigrlayout at the bottom left
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Below are some illustration of unacceptable utilization of logos opraoalucts

U nmceptabl evariaions advertisemenby PASDEC Group
of the Brand logo on

product

m

v
CORPORATION £ ==
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Placement of logo on
billboards
3.3

PASDEC

Sampls

Billboard
Size : 20" x 1(

DUTRA DUSINESS CENTRE

Rm 700,000.00 ke atas
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g e o8 T
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10,00 BASL
» 09

MOHD AZMAN B!

P sl
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Landscape

BANDARPUITRES
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inspirasi gaya hidup terkini
yang boleh anda miliki

Datura
Teres 2 Tingkat

Azira
/ Kembar 2 Tingkat

Portrait

NOTES.

wncy Ouiee Pta/
Sh el

: d:i/o‘){l'
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Placement of logo on
buntingsand banners

m

The proposed placement of PASDEC lisgghown as below:

Bunting
The logo thatshould appear
on all printed banners anc
buntings r ed|
one brand as follows:
PASDEC PASDEC PASDEC
Banner
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