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PPaassddeecc  VViissuuaall   MMaannuuaall  
IIddeenntt ii ttyy  

The Visual Identity Manual is intended to provide very clear guidelines for what might be 
defined as a critical aspect of  PASDECôs visual or brand equity. It also serves to articulate an 
Identity System, which when adhered to strictly and within the prescribed guidelines, will 
provide impactful branding of PASDEC. Visual order in the context of image projection will 
eliminate confusion and goes a long way in enhancing brand consistency, positioning and in 
inspiring public confidence.  
 
It is therefore critical that those responsible for its implementation should abide by its rules and 
set principles. 
 

 

AAbboouutt  PPAASSDDEECC  Pasdec Holdings Berhad (ñPASDECò) is a leading property developer in Pahang listed on the 
Main Board of the Bursa Malaysia Securities Berhad (Stock Code: 6912) under the property 
counter since 27 October 1997. 
 
PASDEC is responsible for coordinating and marketing Pahangôs vast resources to create new 
opportunities for growth and prosperity.  Its present authorised and paid up capital is RM500 
million and RM205.9 million respectively. 
 
As an investment holding company, PASDECôs principal interests are in property development, 
project management, manufacturing of bricks, trading of building materials, resort ownership 
and management. 
 
PASDECôs constantly expanding investment portfolio is channeled through numerous 
subsidiary companies and joint ventures. 
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PPuurrppoossee  ooff  TThhee  
MMaannuuaall  

The purposes of this manual are to:- 
 To ensure uniformity  across Pasdec Holdings Berhadôs Group(ñPASDECò) 
 Provide the visual tools for the company to differentiate itself from its competitors in 

the marketplace. 
 Enable the company to present itself clearly and comprehensibly to the audience; 
 Allow the company to symbolize its characters and attitudes, so that all staff  can 

communicate consistently to all those who deal with the company;  
 Provide a mechanism for individual units to obtain increased benefits from their 

marketing expenditure by capitalizing on the frequency/consistency aspects of visual 
identity;  

 Provide a creation of logical and comprehensible scheme for using the companyôs and 
logo. 
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DDeeffiinniinngg  ññBBrraannddòò,,  
aanndd  ññLLooggooòò,,  

A brand is a name, logo, slogan and/or design scheme associated with a product or service. 
Brand recognition and other reactions are created by the use of the product or service and 
through the influence of advertising, design and media commentary. A brand is a symbolic 
embodiment of all the information connected to the product and serves to create associations 
and expectations around it. A brand often includes a logo, fonts, colour schemes, symbols and 
sound, which may be developed to represent implicit values, ideas and even personality. 

A brand is more than a visual identifier or ñmarkò that distinguishes one product from another. 
A brand is more like a person who has personality. It projects qualities, characteristics and 
associations that differentiate it from others. 
 
A brand is ña trustmark, a warrant, a promise,ò which commits an organization to do something 
for the target audience. It is an expectation of promise after experience. 
 

                   A logo (from the Greek ɚɞɔɧŰɡÙɞɠ = logotipos) is a graphical element, symbol or icon that, 
together with its logotype (which is set in a unique typeface or arranged in a particular way), 
form a trademark or brand. A typical logo is designed to cause immediate recognition by the 
viewer. The logo is one aspect of the brand of a company or economic entity, and the shapes, 
colours, fonts and images are usually different from others in a similar market. Logos may also 
be used to identify organizations or other entities in non-economic contexts. 

 
 

 

 

 

 

 

 

http://en.wikipedia.org/wiki/Name
http://en.wikipedia.org/wiki/Logo
http://en.wikipedia.org/wiki/Slogan
http://en.wikipedia.org/wiki/Product_%28business%29
http://en.wikipedia.org/wiki/Service
http://en.wikipedia.org/wiki/Advertising
http://en.wikipedia.org/wiki/Design
http://en.wikipedia.org/wiki/Symbolism
http://en.wikipedia.org/wiki/Logo
http://en.wikipedia.org/wiki/Trade_dress
http://en.wikipedia.org/wiki/Symbol
http://en.wikipedia.org/wiki/Value_%28personal_and_cultural%29
http://en.wikipedia.org/wiki/Greek_language
http://en.wikipedia.org/wiki/Symbol
http://en.wikipedia.org/wiki/Icon
http://en.wikipedia.org/wiki/Typeface
http://en.wikipedia.org/wiki/Trademark
http://en.wikipedia.org/wiki/Brand
http://en.wikipedia.org/wiki/Brand
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IImmppoorrttaanntt  
IInnffoorrmmaatt iioonn  

All company communications and events must reflect the companyôs brand characters and 
attitudes, both visually and verbally.  
 
All designs developed by outside vendors should be referred to the Corporate Communication 
Unit to ensure consistency with the standards within this manual. 
 
By incorporating aspects of the Groupôs essence and character into text, you can help reinforce 
and expand the PASDEC brand presence. 
 
Due to changing needs and/or circumstances, the examples shown in this manual are by no 
means exhaustive. In view of this, kindly refer to us for any assistance/clarification so that 
consistency can be maintained. 
 
 

CCoonnttaacctt  This manual is distributed to all divisions and subsidiaries of PASDEC Group. It can be 
downloaded as a PDF file format for viewing on windows pc platforms. In addition, the 
complete file, or individual pages can be printed on A4 paper. Files can be found at: 
www.pasdec.com.my/identity.  
 
For questions regarding the use of the PASDEC Identity, please contact: 
 
Corporate Communication Unit  
09 5133 888 Ext 352 
 

  

 

 

 

 

 
 

http://www.pasdec.com.my/identity
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LLooggoo  RRaatt iioonnaallee  
  
11..11  

PASDECôS logo has been in existence and utilized since 1980 during the corporatisation 
exercise of Pasdec Corporation Sdn. Bhd(ñPasdec Corp.ò) as an investment arm of 
Perbadanan Kemajuan Negeri Pahang(ñPKNPò).  
 

 
 
 

The Design  
  

The Pasdec Holdings logo incorporates four graphic features as follows:- 
i) The word ñPASDECò 
ii) The wheel symbol inside the letter óCô of PASDEC  
iii) The words ñHOLDINGS BERHADò  which is the company. 
iv) The line beneath the letters PASD in PASDEC 

 
The wording ñPASDECò is the short form for Pahang State Development Corporation.  
The Pasdec Holdingsôs logo includes the symbol and the words ñPASDEC HOLDINGS 
BERHADò locked together as shown. They are graphic element and inseparable from the 
symbol. The word may not be recreated with any font, resized or rearranged for any 
reason. 
 
The four elements combined reinforce the brand character. The logo must appear 
prominently ï generally on the front cover of all materials published by the company in 
print or electronic format.  
 

The Image 
  

The overall design and colours are  to portray the image of  PASDEC as a Pahang State 
Government  linked company(GLC) 
 
The design of a wheel inside the word C is symbolic of the companyôs endless movement 
in building life in line with its strategic vision to be a progressive and excellent 
organization. 
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LLooggoo  RRaatt iioonnaallee  
  
11..22  

 

The Concept 
  

The Gray Colour resembles the ñthe 
color of moneyò, meaning the objective 
of maximizing profit.  

 

   
 
            
          Rockwell Extra Bold (with Modified A) 
 

The Red colour resembles courage and the 
dynamics of the company 
 
Arial Rounded MT Bold 
 

  

 

  
 

Arial Narrow 
 
The Blue colour resembles strength and 
dynamism. It also portrays the companyôs 
confidence towards business excellence. 
 

  There are three (3) lettering types used in logo namely as follows: 

  1.  Rockwell Extra Bold-Presented upright for the letters PASDEC 

  2.  Arial Rounded MT Bold-presented upright for the letter ñCò in PASDEC 

  3.  Arial Narrow ï presented at an angle(slanted) for the letters HOLDINGS BERHAD 
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CCoolloouurr  SSppeeccii ffiiccaatt iioonnss  
  

11..33  

The colour specifications for the Pantone Matching System (spot colour), CMYK (process 
colour) and RGB (for on-screen use) of Pasdec Holdings Berhadôs logo . 
  

  

 
 

  Pantone Matching System (spot colour):- 

   
COLOUR PANTONE FORMULA GUIDE 

 
GRAY 

 Cool Gray 5U PANTONE Black                
PANTONE Blue 072          
PANTONE Trans.Wt. 

2.80 
1.20 

96.00 
 

 
RED 

 Red 1797 U 16 pts PANTONE Red 032 
¼ PANTONE Black 

9.85 
1.5 

 

 
LIGHT 
GRAY 

 Cool Gray 2U PANTONE Black 
PANTONE Blue 072 
PANTONE  Trans. Wt. 

.70 

.30 
99.00 

 

 

BLUE 

 

 
 

Blue 2935 U 10pts PANTONE Pro. Blue 

6 pts PANTONE Ref. Blue 

62.5 

37.5 
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CCoolloouurr  SSppeeccii ffiiccaatt iioonnss  
  

11..44  

 

  CMYK (process colour) and RGB (for on-screen use) of Pasdec Holdings Berhadôs logo : 
 

  

 

   

  

  

## 88AA88CC88EE  

CC  ::  00%%  

MM  ::  00%%  

YY  ::  00%%  

KK  ::  4455%%  

      

RR  ::  113388  

GG  ::  114400  

BB  ::  114422  
 

 

  

  

## EEDD11CC2244  

CC  ::  00%%  

MM  ::  110000%%  

YY  ::  110000%%  

KK  ::  00%%  

      

RR  ::  223377  

GG  ::  2288  

BB  ;;  3366  
 

  

  

  

  

  

  

  

 

  

  

## AA77AA99AACC   

CC  ::  00%%  

MM  ::  00%%  

YY  ::  00%%  

KK  ::  4400%%  

      

RR  ::  116677  

GG  ::  116699  

BB  ::  117722  
 

 

  

  

## 443344CC9977  

CC  ::  8877%%  

MM  ::  8822%%  

YY  ::  00%%  

KK  ::  4400%%  

      

RR  ::  6677  

GG  ::  7766  

BB  ::  115511  
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CCoolloouurr  SSppeeccii ffiiccaatt iioonnss  
  
11..55  

The colour specifications for each of the subsidiaries  are as shown below. The colour 
specifications for the word ñPASDECò is the same as applied for Pasdec Holdings Berhad. 
 

 

  
PPaassddeecc  CCoorrppoorraatt iioonn  SSddnn  BBhhdd  

 
 

COLOUR PANTONE  FORMULA  GUIDE 

 
Light Gray  

Cool Gray 
4U 

PANTONE Black                
PANTONE Blue 072          

2.10 
.90 

 

                           
            ISO Symbol        
           Gray 

                           

 

#A7A9AC  

CC  ::  00%%  

MM  ::  00%%  

YY  ::  00%%  

KK  ::  3300%%  

      

RR  ::  116677  

GG  ::  116699  

BB  ::  117722  
 

PPaassddeecc  LLaanndd  SSddnn  BBhhdd  

 
 

COLOUR PANTONE  FORMULA GUIDE 

 
Red  

PANTONE  Warm Red U               
         

 

 

                           

 

#ED1C24 

CC  ::  00%%  

MM  ::  110000%%  

YY  ::  110000%%  

KK  ::  00%%  

      

RR  ::  223377  

GG  ::  2288  

BB  ::  3366  
 

PPaassddeecc    
PPuuttrraa  SSddnn  BBhhdd  

 
 

COLOUR PANTONE FORMULA GUIDE 

 
Dark Blue  

294 U 8 pts PANTONE Ref. Blue.              47.1 

 8 pts PANTONE Pro. Blue          47.1 

 1 pt PANTONE Black 5.8 
 

 

               

                           

 

# 394FA2 

CC  ::  8899%%  

MM  ::  8800%%  

YY  ::  00%%  

KK  ::  00%%  

      

RR  ::  5577  

GG  ::  7799  

BB  ::  116622  
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CCoolloouurr  SSppeeccii ffiiccaatt iioonnss    

  

  

PPaassddeecc  MMeeggaa  SSddnn  BBhhdd   
 

  
 

COLOUR PANTONE FORMULA GUIDE 
 
Light Blue  

3005 U 14½ pts PANTONE Pro Blue            
1½ pts PANTONE Ref. Blue 

90.6 
9.4 

 

 
 
 

                           

 

#  007DC5 

CC  ::  110000%%  

MM  ::  4400%%  

YY  ::  00%%  

KK  ::  00%%  

      

RR  ::  00  

GG  ::  112255  

BB  ::  119977  

                               

PPaassddeecc  BBiinnaa  SSddnn  BBhhdd  

 
 

COLOUR PANTONE FORMULA GUIDE 

 
Orange  

166 U 8 pts PANTONE Yellow              
8 pts PANTONE Warm Red          
¼ pt PANTONE Black 

49.2 
49.2 
1.6 

 

                                      

                           

 

#  F15A22 

CC  ::  00%%  

MM  ::  8800%%  

YY  ::  110000%%  

KK  ::  00%%  

      

RR  ::  224411  

GG  ::  9900  

BB  ::  3344  
 

PPaassddeecc  TTrraaddiinngg  SSddnn  BBhhdd   

 
 

 
COLOUR PANTONE FORMULA GUIDE 

 
Dark Purple  

2745 U 12 pts PANTONE Violet           
4 pts PANTONE Pro Blue          
½ pt PANTONE Black 

72.7 
24.3 
3.0 

 

 

                           

 

 

CC  ::  7722%%  

MM  ::  110000%%  

YY  ::  00%%  

KK  ::  00%%  

      

RR  ::  8811  

GG  ::  00  

BB  ::  112255  
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BBllaacckk  &&   WWhhiittee  VVeerrssiioonn  
  
11..66  

Besides colour specifications mentioned in 1.3 to 1.5 above, logos can also be presented 
in black, white or any other colours. For single--colour publication, the ñPASDECò is 55% 
black , ñHOLDINGS BERHADò are 75% black while the gear in the ñCò center is 70% 
black. The logo can also be shown on a black background in same colour. 

 

  

  

  For single - 
For single -colour publication with no screening, the entire logo is 100% black and can 
also be shown in reverse. 
 

  

 
 

   
The logo can also be shown in reverse on any colour background. For whichever 
background colour, the logo should be in white only. 
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SSii llvveerr  &&   GGoolldd  VVeerrssiioonn  
  

11..77  

The logo can also be shown in Silver and Gold Version 

  

  

         
       Silver 

    
      Gold 

  

   

 

  

  

  

  

11..88  OOtthheerr  VVeerrssiioonn  
There will be instances when adhering to colour specifications for the logos may not be 
possible. For examples embroidered logo, logo for petty souvenirs etc. For these cases, 
kindly seek assistance or clarification before implementing them. 

   

 

 

 

 

 

 

C :    50% 
M  :  140% 
Y :    30% 
K :      0% 

C :     0% 
M  :   31% 
Y : 100% 
K :   14% 

#8A8F9E #DCA012 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
lleetttteerrhheeaaddss  
  

22..11  

Placement of logo on letterheads is on the top left-hand corner as shown below. Margins 
follow standard letterhead guidelines. Letterhead size is standard A4 size. 
 

   

 

 
 

 

1 cm 

cm 

2 cm 

 

3.6 cm 

2 cm 

 
2 cm 

 
8 cm 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
bbuussiinneessss  ccaarrddss  
  

22..22  

Placement of logo on business cards is on top left hand corner as shown below:- 
 

 

 
Standard length business card front  
 
 

  

 

 

  
                           8.8 cm 

Font usage as below:- 
Name                                         : Arial;  Size:  10pt 
Rank                                          : Arial;  Size    6pt 
Qualification                              : Arial;  Size  5pt 
Tel., Mobile, Fax and e-mail      : Arial; Size : 5.5 pt 
Address                                      : Switzerland Condensed; Size : 6pt 
Website                                      : Arial Narrow; Size : 6pt  
 

 

 

 

 

5.3 cm 

Logo should 
follow  the  logo 

of the company/ 

subsidiary where 
the cardholder is 

attached to. 

0.5 cm 

Name            : 
Rank/Title     : 

Qualification: 

Tel     :  
Mobile : 

Fax:  : 

Email : 

www..pasdec.com.my 
Address 
Web  

 

3.3 cm 0.5 cm 

The address 
should follow the 

address of  the 

company/  
subsidiary where 

the cardholder  is 

attached to , 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
eennvveellooppeess  
  
22..33  

Placement of logo on envelope is on top left hand corner using margin guidelines as shown 
below. 
 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

   

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

2 cm 

 
1 cm 

1.2 cm 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
MMeemmoorraanndduumm  
  

22..44  

Placement of logo on memorandum is on top left hand corner as shown below:- 

   

 
 

 

 

2 cm 

MEMORANDUM  
 
Date: 
From: 
To: 
Subject 

 

 

3.6 cm 

1 cm 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
FFaasscciimmii llee  TTrraannssmmiissssiioonn  
  

22..55  

Placement of logo on memorandum is on top left hand corner as shown below:- 
 
 
 
 
 
 
 

  

 
 

 

 

FASCIMILE TRANSMISSION 
Date            : _______________________________ 
From           : _______________________________ 
To               :________________________________ 
Company    : _______________________________ 
Fax No        :________________________________ 
Subject        :________________________________ 
No of pages: ________________________________ 

 

 

 

1 cm 3.6 cm 
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SSttaannddaarrddiizzaatt iioonn  ooff  
PPAASSDDEECCôôss    bbrraanndd  oonn  aall ll     
pprroodduucctt    aaddvveerrtt iisseemmeennttss  
aanndd  pprr iinntteedd  mmaatteerr iiaallss..    
  
33..00  

For marketing communication of all products across PASDECôs Group, only Brand is 
applicable that is the word ñPASDECò as below:- 
 
 
 
 
 
 
Colour specifications for branding purposes are the same as for logos stated on pages 7 to 
12 as well as the lettering type. 
 

  
 

 

  
  

  

## 88AA88CC88EE  

CC  ::  00%%  

MM  ::  00%%  

YY  ::  00%%  

KK  ::  4455%%  

      

RR  ::  113388  

GG  ::  114400  

BB  ::  114422  
 

  

  

## EEDD11CC2244  

CC  ::  00%%  

MM  ::  110000%%  

YY  ::  110000%%  

KK  ::  00%%  

      

RR  ::  223377  

GG  ::  2288  

BB  ;;  3366  
 

   
For Single colour publication, the wording is 55% black as on page 11 of this Manual . For 
single-colour publication with no screening, the entire logo is 100% black. It can also be 
shown in reverse. The logo can also be shown on any colour background, with white 
ñPASDECò. 
 
The logo can be shown in Silver and Gold version with colour  specification shown  on  
page 12 of this Manual. 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
pprr iinntt  aaddvveerrtt iisseemmeenntt  
  
33..11  

The proposed placement of  PASDEC logo should be retained within the indicative blue 
parameter with a 5% gap between the logo and the edge of the design layout. 

  

  
 

 

 

 

 

 

 

 

 
Preferred position for the logo with a gap 
5% gap between the 
logo and the edge of the design layout at 
bottom left. 
 

   

 

 
 
 
 
 
 
 
 
 

Preferred position for the logo with a 5% 
gap between the logo and the edge of the 
design layout at the bottom left. 
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UUnnaacccceeppttaabbllee  vvaarr iiaatt iioonnss  
ooff  tthhee  BBrraanndd  llooggoo  oonn  
pprroodduucctt  
  
33..22  

Below are some illustration of unacceptable utilization of logos on all products 
advertisement  by PASDEC Group 
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
bbii ll llbbooaarrddss..  
33..33  

Samples 

  

Landscape   

 

  

     Portrait   
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PPllaacceemmeenntt  ooff  llooggoo  oonn  
bbuunntt iinnggss  aanndd  bbaannnneerrss  
  
33..44  

 
The proposed placement of  PASDEC logo is shown as below:- 

  

  

  

Bunting  

        
 

  Banner 

 
 

The logo that should appear 
on all printed banners and 
buntings reflect ñPASDECò as 
one brand as follows:- 
 

 
 

    


